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Transaction Overview 
  
On August 3, 2022, Haus Beverage Inc. (“Haus”) voluntarily entered into a General Assignment 
for the Benefit of Creditors under California law (“ABC”) after determining that it was unable to 
financially and operationally meet the exceptionally strong national demand received following 
significant positive press in the industry space and consumer publications. 
 
The ABC Assignee has retained Onyx Asset Advisors, LLC (“ONYX”) as exclusive sales agent to 
market the Haus assets as an operating / going concern.  The offering includes Haus’s intellectual 
property (formulations, trademarks, consumer website and brands), operating facilities, 
machinery & equipment, and inventory located at the company’s Healdsburg, CA 
facilities.   ONYX is currently seeking interested parties who would like to entertain a stalking 
horse role and envisions the stalking horse to be chosen by September end, after which 
continued overbidder solicitation and due diligence will occur until an auction is held on 
November 11, 2022.  
 
Once a stalking horse has been identified, qualifications to be an overbidder and bid procedures 
will be confirmed and communicated to qualified, interested parties.   
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Process Timeline (all dates are tentative until approved by the Assignee) 
  

1. Due Diligence period –September 1, 2022, to November 4, 2022  
2. Stalking Horse Selection –TBD  
3. Overbidder Qualified Bid Due – 5:00 p.m. (PT), November 4, 2022  
4. Auction – November 11, 2022  
5. Bid acceptance – November 15, 2022 

  
Timing and details of the auction will be added to the Data Room once confirmed. 
  
Company Overview 
 
Haus is a modern apéritif made with all natural ingredients and crafted by a third-generation 
winemaking family committed to product quality and transparency. To make Haus, they extract 
the flavors of whole fruits, herbs, and botanicals (sourced from farmers and purveyors across the 
globe), in a blend of Chardonnay wine, grape brandy, and a small amount of raw cane sugar and 
made in a proprietary, custom extraction system that allows for a start to finish production time 
of about 36 hours. 
 
All the Haus brand releases pass through a cellulose fining filtration system and are bottled at the 
company facility in Healdsburg, California. Haus is proud to power its production process with 
100% clean, renewable energy, and compost the ingredients used in its infusions to keep its 
production process as sustainable as possible.  
 
Launched in 2019, Haus quickly received $4.5 million of funding and powered through the 
pandemic with a digitally savvy direct-to-consumer (“DTC”) campaign, a rarity given the 
complications of shipping alcohol across state lines. Apéritifs can be sold DTC in most US states if 
they are under 24% alcohol and made predominately of grapes.  A forerunner in the low- and no-
alcohol movement, a category predicted to grow 31% by 2024, Haus’s bottles have an 18% ABV 
that sits cozily above wine and well below spirits. 
 

  

https://techcrunch.com/2020/01/30/haus-raises-4-5-million-to-replace-your-wine-club-membership/
https://www.theiwsr.com/wp-content/uploads/IWSR_No-and-Low-Alcohol-Gains-Share-Within-Total-Beverage-Alcohol-2021.pdf
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Haus Branding  
 

 
Haus’s unique marketing approach —such as calling itself an apéritif instead of a vermouth—has 
influenced others in the space. The brand was launched on-line through social media and has 
maintained a presence cultivating a direct relationship with its customers (the majority of whom 
are millennials), who primarily purchase Haus products on-line directly from the company’s 
website. 
   
With continued DTC growth, Haus was in the process of unlocking distribution and expanding the 
channel as quickly as inventory allowed prior to the ABC. 

 
Haus In the Press 
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Since the company’s launch, Haus’s reach has expanded to 37 states and, with the significant 
positive press it has received, the brand has permeated throughout the country. Haus has 11 
flavors ranging from citrus flower to grapefruit jalapeno, as well as mixed kits for spritzers and 
cocktails. Detailed financial information is available in the data room. 
 

 
 
Low-ABV industry is on the rise:  
 
“According to the IWSR, the no- and low-alcohol category has reached almost $10 billion in value 
across key global markets. The research firm forecasts that no- and low-alcohol volumes will grow 
by more than 8% CAGR between 2021 and 2025.” – FORBES 
 
“From 2020 to 2021, the no or low alcohol spirits category increased sales by volume 33% 
according to IWST. Furthermore, IWST predicts it will be the fastest-growing segment in the 
spirits category from 2020 to 2024.” – MODERN RETAIL 
 
“Nearly 40% of global consumers want to decrease their alcohol consumption. A golden 
opportunity for brands like Ghia, Everleaf and Aecorn who are disrupting the category with their 
takes on alcohol-free aperitifs, reaching a growing audience of sober-curious drinkers who don’t 
want to miss out on the social aspect of drinking.” – THIRSTCRAFT 
 
“The global vermouth market will be worth $15.7 billion by 2027, up from $8.7 billion in 2019.” 
– GRAND VIEW RESEARCH 
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“‘What we’re seeing is a moderation trend that’s sweeping across key global markets, and that’s 
bringing with it increased demand for reduced alcohol, or alcohol-free drinks,’ says Mark Meek, 
CEO of IWSR Drinks Market Analysis.” – THE DRINKS BUSINESS 
 
Due Diligence / On-site Tours 

1337 Grove Street – Suite C – Healdsburg, CA – Bottling Facility 

1337 Grove Street – Suite D – Healdsburg, CA – Production Facility 

1434 Grove Street – Healdsburg, CA – Warehouse / Fulfillment Facility 

Available Dates*:        Dates TBD 

*ONYX requires at least 48 hours’ notice in scheduling facility inspections. Facility and inspection details will be 
provided upon confirmation. 

For more information or to schedule an inspection please contact:  
 
K. Kevin Otus 
Managing Partner 
Onyx Asset Advisors, LLC 
kotus@thinkONYX.com | www.thinkONYX.com  
 

 
 

IMPORTANT LEGAL NOTICE: 

The information in this memorandum does not constitute the whole or any part of an offer or a 
contract, nor does it purport to contain all information that may be required or relevant to a 
recipient’s evaluation of any transaction and recipients will be responsible for conducting their 
own investigations and analysis. 
  
The information contained in this memorandum relating to the Assets has been supplied by Haus. 
It has not been independently investigated or verified by ONYX, its agents or any other party. 
  
Potential purchasers should not rely on any information contained in this memorandum or 
provided by Haus or ONYX (or their respective staff, agents, and attorneys) in connection 
herewith, whether transmitted orally or in writing as a statement, opinion, or representation of 
fact. Interested parties should satisfy themselves through independent investigations as they or 
their legal and financial advisors see fit. 
  
Haus or ONYX and their respective officers, directors, staff, agents, and attorneys, (i) disclaim any 
and all implied warranties concerning the truth, accuracy, completeness and reasonableness of 
any information provided in connection herewith and (ii) do not accept liability for the 

mailto:kotus@thinkONYX.com
http://www.thinkonyx.com/
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information provided in connection herewith, including information contained in this 
memorandum, whether that liability arises by reasons of Haus or ONYX negligence or otherwise. 
  
Any sale of the Assets will be made on an “as-is, where-is,” and “with all faults” basis, without 
any warranties, representations, or guarantees, either express or implied, of any kind, nature, or 
type whatsoever from, or on behalf of Haus or Onyx. Without limiting the generality of the 
foregoing, Haus or ONYX and their respective officers, directors, staff, agents, and attorneys, 
hereby expressly disclaim any and all implied warranties concerning the condition of the Assets 
and any portions thereof, including, but not limited to, environmental conditions, compliance 
with any government regulations or requirements, the implied warranties of habitability, 
merchantability, or fitness for a particular purpose. 
  
Except as otherwise noted, this memorandum or provided information within the Data Room 
speaks as of the date hereof. The delivery of this memorandum should not and does not create 
any implication that there has been no change in the business and affairs of Haus since such date. 
Neither Haus or ONYX, or their respective staff, officers, directors, agents and attorneys, 
undertakes any obligation to update any information contained herein. 
  
This memorandum contains confidential information and is not to be supplied to any person 
without ONYX’s prior consent. This memorandum and the information contained herein are 
subject to the non-disclosure agreement.  
 

 


